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Alaska Red Fish Lodge
Logo and Identity
2009: Freelance

This logo is intentionally busy in order to incorporate
intricate Alaska Native art elements and the look

of hand-tooled lettering for an old world feel. This
approach helped the client to capitalize on the general
Alaskan tourist market. Additional materials such as
rack cards and various advertisements are regularly
maintained.
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Taste of the Kenai
Logo and Identity
2010: KPTMC

In-house branding project for an exciting fundraiser
gala in support of the Kenai Peninsula Tourism
Marketing Council that grew into an annual event—
which has utilized the original artwork since inception.
The approach with this design was to be exceptionally
unique to the Kenai with a fun, unlikely mixture of
formal and fisherman/woman.






Tundra Tours, Inc.
Updated Exhibit and General Print Collateral
2014: Buzzbizz Creative

Our relationship began with a one-off project to create
new trade show banners that were in-line with their
upcoming web redesign. Subsequently we created
all-new print collateral including brochures, rack cards,
comment cards, certificates and more. One of my final
projects was the icon featured above which they use
to entice guests to participte in their online surveys.
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Alaska Association of Realtors
Logo and Website Design
2015: Buzzbizz Creative

Premise for the logo design was to be very clean and
corporate while clearly symbolizing Alaska and real
estate in general-both residential and commercial.
The web design briefing was similar, with focus given
to resources for real estate professionals. A sampling
of other print products were provided as well, which
helped continue the brand for a time.
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Fat King
Logo Design
2015: Buzzbizz Creative

This was a start-up that was cancelled just before
launching. It was planned to be a fusion of gourmet
burger and rice bowl combos. Just as the proprietors
got shirts produced (pictured next page) they received
an offer to lease their restaurant space for what we
can assume was an amazing deal. Unfortunate as this
is one of my all-time favorite logo designs.






“So much’
a meal,

Bean’s Cafe
Website Redesign
2015: Buzzbizz Creative

We had to start from scratch, reorganizing their
sitemap and consolidating several different URLs
into one cohesive site. The vision was to use parallax
scrolling over full-screen background images on the
home page to briefly touch on key services. The sub
pages, with much more detailed information, were
much more simplified by comparison.



Contact Us  Mission & Infe  The Children's Lunchbox = Events Volunteer Employment  Give/Get Help _ Donate
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Feed the hungry and homeless without discrimination during the day:

“So much !more than

SCROLLDOWN

For more information about the services provided by Bean's Café
and how you can help.

Contact Us  Mission & Infe  The Children's Lunchbox  Events Volunteer Employment Give/Get Help Donate

Our mission is to feed the hungry and the homeless
without discrimination during the day. We embedy the
values of compassion, dignity and respect for all wha enter




Determine Design
Logo and Identity
2016: Freelance

This small architecture firm wanted a logo that broke
the traditional architecture mold. Boxy shapes were
preferred in order to symbolize commercial projects
as they typically do not work on residential properties.
The nature of the design further symbolizes their
ability work creatively on projects while larger firms
aren’t always as flexible on approach.
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easterseals Easterseals Alaska
Alaska Laser Die-Cut Brochure

2017: Buzzbizz Creative

This was our solution to create a striking product while
conforming to strict brand guidelines. We used the
taking on actual Anchorage Downtown silhouette against the
disability together Chugach Mountain backdrop and a combination of
the Easterseals primary colors for added depth and
impact throughout. The imagery and text layout was
kept very neat to further enhance the custom shape.

907.277.7325



rences

ay

‘ siii'\"E d|ffE'
5 6




QPPERRI

.SEAFOODS.

VER

Copper River Seafoods
Brand Maintenance
2017: Buzzbizz Creative

Copper River Seafoods has a multitude of products
that require reprints and occasional updates; as
well as weekly promotions via e-mail and nearly as
many regular updates for their website. While | did
not establish the overall identity, | was charged with
creating new artwork for both print and online that
maintained their brand integrity.
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International Powerlifting Federation
Jr. Worlds Championship Identity
2017: Buzzbizz Creative

We wanted to make waves with the IPF Jr. World
Championship held in Orlando. The approach was

to have geo-specific visuals much like the Olympic
Games with a mark that could be reinterpreted several
different ways across different media. The radial
movement evokes a tropical storm and the multi
colored theme represents diversity.
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Updated Logo:
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Door Systems of Alaska
Website Redesign
2017: Buzzbizz Creative

Door Systems of Alaska had an established logo which
they could not part with, however, | was able to update
it slightly while working on the new website design as
they were unable to furnish an existing digital copy

in proper format. They required a straight-forward,
modern site layout in order to appeal to preferred
clients such as architects, engineers and contractors.
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Updated site proofing standards were implemented in 2017 as well. The new visual mock-ups have been key in explaining responsive design to clients.
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TGI Fridays Alaska
Brand Maintenance
2012-2017: Buzzbizz Creative

In early 2017, our local Friday’s tried rebranding their
bar. Unfortunately, TGIF corporate would not allow

it and the rebrand only lasted a matter of days.
However, the product came out great and | provided
an incredible amount of work for over five years while
employed at Buzzbizz Creative—including summer
menus aimed primarily at the tourism market.
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AlA 2017 Conference
Event Identity
2017: Freelance

This was a charitable contribution for 2017 as my
spouse was on the planning committee. Initially a
poster was designed along with a series of themed
facebook images to promote guest speakers and
exhibits (left). A tri-fold brochure and five-panel exhibit
display (featured on the next page) were created upon
S —— receipt of the event schedule.
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Friday Schedule

7:30-8100 am # Registration in Harber Room

B:00-5:00 am # Drrakdast with guest xpeaker Heal Fried, Siate of
Alppks Ecoromist Alagka’s Econgmic Quiiook

200 A, & Exhibit displiys open in Harkar Reom

FREST ALY Y & S& &7, An Aci Relating io Energy ENiciemcy and

Stanasrds for Sohoo! Construction prosemod by
Craig Ereclssn, Cold Climats Engiresring, LLC

& Walking the Progreseive Pah prasantad by
Binaew Jahneon, Shaw Cordract Gooup (HEW)

10301120 am ® MHow Sfruciural Sificone Specers Contribude fo
Suwsiainabie Window Design presenied by
Toery Thiret, Edgetech 15, inc. (HEWISD)
& Deslgn lanovathon using Fber Cement in
Commencial Cansbuctian proseied ty
Lincla MoCandbiss. Nt (HSW)

25 am- 1725 pm, & Wiad Doss it Teke o Bocoms FALA-Demyailying
Fadlowship peasanind by AL Alasia Fallcws

Architectural Licensing-AXF, AREs and More
presenbed by Jason Armodd, AlA, Architectursl
Lizansing Advisar (HEW)

12:30-1 50 ® Lunch with gusst speaker Bryan Hrwiing,
Hartarmaster: Histery of v Hower Spit

130-3:35 pm ® Panel Discusabon: Marjosna Feeility Design amd
B — Ruguiation Issues in Alrska prosentod by Brandon
Emmett, Marjuana Conrol Board. Jil Roberts, State
Fire Masrshal, Joseph Mollin, ALA (ZHSW)

1:30-2:30 pom. & The Brwtal Teuth Aboui Mechanical Engireening
il by Craig i, ke i
Engirssning. LLC (HE

&38-3:35 pm. & The Evolution of Self Levaling Technology
prasanbed by John Gallup, Schanax HPS [HEW]

FA0-4:00 p.m ® Droak, visil axhibitors

A:00-5:00 p.m ® Wrap-up Sesslon: Fire Protection and Life Saftey
107 presarned by Seoll Twele, Cofman Caginssing
HEW}

S 00500 p.m. ® AL Alwsks Memborship Meoting

600 pm. ® Exhibit displays close

® Reception and dinner begin

Spansaned by Malsksy Roofing Products

B30 pm # DinnAet with kiynote speaker Stein Halvorsen,
Arbitehter A5 Treees dn Snew—Own Projecs in
Refation io Matwre, Climade and Lighd; Parf 1
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AlA Alaska

2017 Conference

O AR
prFMAN

GINEERS

IinsuLFoam

e ARCHITECTS

HITRUSTHIN, LT

“ Malarkey

Shaw Contract Group
Joseph Motkin, Architect
Colin Maynard, PE

Thank You for
Your Support

Saturday Schedule

Ti30-300 am.

B00-200 8.m

W0G-10°08 a.m.

11101130 a.m

11:30 a.m.-12:30 p.m.

12:30-1:30 p.m

1:30 p.m

1:35-2:35 p.m

35345 p.m

345 pm
00500 p.m.
S:005:00 pom.

15 pm

# Ragistration & exhibit displays open

® Broakfast with guest speaker Ron Hydas,
President & CEQ of PRL Legistics:
Logistics Technology-Hytaid Airihig

® 2018 IBC Changes prosented by David G
Sterven Dannaweary, Coffman Engineering [HSW]
» Prasacsing Alasics: South Naknes Canneny, M

Fairbuanky, and High Dafrition Laser Scanning
procardasd by Graent Crosbsy: ALS Ak Holon
Resources Committas (HSVW)

# Using Sione in Today's Archischure prasantad by
Jary Cunningham, Cokdsanng (HEW)

Lol Frames - An Alaskan Frm's

Expiripnog prasented by Colin Minmaed, BEFM

Engineers [HEW)

@ Break, wisil exhibilons

& Codd Liquid Applied Roofing B Walirmroofing Synbems
proserted by Gaorgn Phoifler, Kemper Systems. [HEW)
Alr Darier Testing & Design from B Perspective of a
Tharregraphar grasanted by Exmall Laffal, Alaia
Tharral Imaging (HEW)

® Lunch wilh gussl speaked Boau Wik, VP of Inncrrtion

af Planirceics: Hablal Soundscaping=Making Open
Ofices Work, Naturaly [(FSW)

Extibil displays close for break-down

Bk Printing - Dossgring with Biomatorials prossrsed by
D Flops Amsdislineiki. LAA Profiessor (HSW)

Wirag-up Seesion: Integrating Renswabls Energy inio
Alscakn Aschabisciung prasantid by Andy Baker, Your
Claan Enangy, LLC (HSW)

Mt in bosbibry 80 boand Bas

@ Tour of Islands and Ooeans Vislor Center (HEW)

Closing Recepiion Sponsored by Kuchar Construction

Dinner wilh keynote speakes Stein Hahaorsen, Arielber
AS: Triaces i Sacw—Dwn Projects in Rolitan o Matune,
Clrmate and Light; Pa 2

[CTRRSE W N PR TR e

c""t'i\!atil
DESign

asiaalaska-o!




907.252.8820

ADS@JAMESKBROWN.COM




