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Alaska Red Fish Lodge
Logo and Identity
2009: Freelance

This logo is intentionally busy in order to incorporate 
intricate Alaska Native art elements and the look 
of hand-tooled lettering for an old world feel. This 
approach helped the client to capitalize on the general 
Alaskan tourist market. Additional materials such as 
rack cards and various advertisements are regularly 
maintained.





Taste
  of       theKenai

Taste of the Kenai
Logo and Identity
2010: KPTMC

In-house branding project for an exciting fundraiser 
gala in support of the Kenai Peninsula Tourism 
Marketing Council that grew into an annual event—
which has utilized the original artwork since inception. 
The approach with this design was to be exceptionally 
unique to the Kenai with a fun, unlikely mixture of 
formal and fisherman/woman.





Tundra Tours, Inc.
Updated Exhibit and General Print Collateral
2014: Buzzbizz Creative

Our relationship began with a one-off project to create 
new trade show banners that were in-line with their 
upcoming web redesign. Subsequently we created 
all-new print collateral including brochures, rack cards, 
comment cards, certificates and more. One of my final 
projects was the icon featured above which they use 
to entice guests to participte in their online surveys.





Alaska Association of Realtors
Logo and Website Design
2015: Buzzbizz Creative

Premise for the logo design was to be very clean and 
corporate while clearly symbolizing Alaska and real 
estate in general–both residential and commercial. 
The web design briefing was similar, with focus given 
to resources for real estate professionals. A sampling 
of other print products were provided as well, which 
helped continue the brand for a time.





Fat King
Logo Design
2015: Buzzbizz Creative

This was a start-up that was cancelled just before 
launching. It was planned to be a fusion of gourmet 
burger and rice bowl combos. Just as the proprietors 
got shirts produced (pictured next page) they received 
an offer to lease their restaurant space for what we 
can assume was an amazing deal. Unfortunate as this 
is one of my all-time favorite logo designs.





Bean’s Cafe
Website Redesign
2015: Buzzbizz Creative

We had to start from scratch, reorganizing their 
sitemap and consolidating several different URLs 
into one cohesive site. The vision was to use parallax 
scrolling over full-screen background images on the 
home page to briefly touch on key services. The sub 
pages, with much more detailed information, were 
much more simplified by comparison.





Determine Design
Logo and Identity
2016: Freelance

This small architecture firm wanted a logo that broke 
the traditional architecture mold. Boxy shapes were 
preferred in order to symbolize commercial projects 
as they typically do not work on residential properties. 
The nature of the design further symbolizes their 
ability work creatively on projects while larger firms 
aren’t always as flexible on approach.





Easterseals Alaska
Laser Die-Cut Brochure
2017: Buzzbizz Creative

This was our solution to create a striking product while 
conforming to strict brand guidelines. We used the 
actual Anchorage Downtown silhouette against the 
Chugach Mountain backdrop and a combination of 
the Easterseals primary colors for added depth and 
impact throughout. The imagery and text layout was 
kept very neat to further enhance the custom shape.





Copper River Seafoods
Brand Maintenance
2017: Buzzbizz Creative

Copper River Seafoods has a multitude of products 
that require reprints and occasional updates; as 
well as weekly promotions via e-mail and nearly as 
many regular updates for their website. While I did 
not establish the overall identity, I was charged with 
creating new artwork for both print and online that 
maintained their brand integrity.



From:	 Copper River Seafoods
To:	 E-Mail Recipient

From:	 Copper River Seafoods
To:	 E-Mail Recipient



International Powerlifting Federation
Jr. Worlds Championship Identity
2017: Buzzbizz Creative

We wanted to make waves with the IPF Jr. World 
Championship held in Orlando. The approach was 
to have geo-specific visuals much like the Olympic 
Games with a mark that could be reinterpreted several 
different ways across different media. The radial 
movement evokes a tropical storm and the multi 
colored theme represents diversity.





Door Systems of Alaska
Website Redesign
2017: Buzzbizz Creative

Door Systems of Alaska had an established logo which 
they could not part with, however, I was able to update 
it slightly while working on the new website design as 
they were unable to furnish an existing digital copy 
in proper format. They required a straight-forward, 
modern site layout in order to appeal to preferred 
clients such as architects, engineers and contractors.

Updated Logo:

Original:



Updated site proofing standards were implemented in 2017 as well. The new visual mock-ups have been key in explaining responsive design to clients.



TGI Fridays Alaska
Brand Maintenance
2012-2017: Buzzbizz Creative

In early 2017, our local Friday’s tried rebranding their  
bar. Unfortunately, TGIF corporate would not allow 
it and the rebrand only lasted a matter of days. 
However, the product came out great and I provided 
an incredible amount of work for over five years while 
employed at Buzzbizz Creative–including summer 
menus aimed primarily at the tourism market.





AIA 2017 Conference
Event Identity
2017: Freelance

This was a charitable contribution for 2017 as my 
spouse was on the planning committee. Initially a 
poster was designed along with a series of themed 
facebook images to promote guest speakers and 
exhibits (left). A tri-fold brochure and five-panel exhibit 
display (featured on the next page) were created upon 
receipt of the event schedule.
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